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Financial technology merupakan hasil gabungan antara jasa keuangan dengan 
teknologi yang akhirnya mengubah model bisnis dari konvensional menjadi 
moderat, yang awalnya dalam membayar harus bertatap-muka dan membawa 
sejumlah uang kas, kini dapat melakukan transaksi dengan smartphone saja. 
Dengan adanya financial technology, tentu berbagai aktivitas terkait kegiatan 
bertransaksi menjadi mudah. Namun, tidak semua orang yang sudah terbiasa 
dengan metode konvensional seperti menggunakan cash, kartu debit, maupun 
kredit akan dengan mudahnya mempercayai aplikasi teknologi baru seperti 
financial technology. Oleh karena itu peneliti ingin mengetahui apakah untuk 
meningkatkan minat konsumen untuk menggunakan aplikasi fintech yang 
digambarkan sebagai variabel intention to adopt fintech dapat dipengaruhi oleh 
faktor-faktor seperti data security, value added, user design interface, customer’s 
trust dan fintech promotion. Penelitian menggunakan metode kuantitatif dengan 
menyebarkan kuesioner kepada 150 responden. Selanjutnya data dianalisis 
menggunakan structural equation modelling (SEM) dengan bantuan perangkat 
lunak LISREL versi 8.8 (Student). Hasil penelitian ini menunjukan terdapat 
hubungan positif antara data security, value added, user design interface, 
customer’s trust dan fintech promotion terhadap intention to adopt fintech. 
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Financial technology is the result of a combination of financial services with 
technology that eventually changes the business model from conventional to 
moderate, which initially had to pay for face-to-face meetings and bring some 
cash, now it can only conduct transactions with smartphones. With the existence 
of financial technology, certainly various activities related to transaction 
activities become easy. However, not everyone who is familiar with conventional 
methods such as using cash, debit cards, or credit will easily trust new technology 
applications such as financial technology. Therefore, researchers want to know 
whether to increase consumer interest in using fintech applications which are 
described as variables of intention to adopt fintech can be influenced by factors 
such as data security, value added, user design interfaces, customer’s trust and 
fintech promotion. The study uses quantitative methods by distributing 
questionnaires to 150 respondents. Then the data were viodellin using structural 
equation viodelling (SEM) with the help of LISREL software version 8.8 (Student). 
The results of this study indicate that there is a positive relationship between data 
security, value added, user interface design, customer trust and fintech promotion 
of intention to adopt fintech. 
 
Keywords: Data Security, Value Added, User Design Interface, Customer’s Trust, 








Puji dan syukur kehadirat Tuhan yang Maha Esa yang dengan rahmatnya 
telah memberikan kesempatan sehingga bisa menyelesaikan laporan skripsi yang 
berjudul yang berjudul Analisa Pengaruh Data Security, Value Added, User 
Design Interface, Customer’s Trust dan FinTech Promotion terhadap Intention to 
Adopt FinTech Telaah Pada Sakuku dengan sebaik-baiknya dan dalam waktu 
yang sesingkat-singkatnya. Tujuan dari penulisan laporan skripsi ini sebagai salah 
satu syarat untuk menyelesaikan pendidikan Strata 1 Jurusan Manajemen 
Universitas Multimedia Nusantara.  
Penulisan dari laporan skripsi ini tidak lepas dari bantuan berbagai pihak 
yang banyak membantu untuk memberikan ilmu, pengalaman, saran, kritik, 
pendapat, dan lain-lain. Oleh sebab itu, melalui kesempatan ini banyak 
terimakasih diucapkan kepada:  
1. Tuhan, yang telah memberikan hidup, cinta, dan kasih sehingga penulis dapat 
menyelesaikan laporan magang ini tepat waktu.  
2. Keluarga, yang memberikan dukungan dan pengorbanan baik secara moril 
maupun materil sehingga penulis dapat menyelesaikan kerja maupun laporan 
kerja magang ini dengan baik.  
3. Bapak Boby Arinto, S.E., M.M selaku dosen pembimbing magang yang telah 
banyak meluangkan waktu, perhatian, nasihat, dan bantuannya saat 








HALAMAN JUDUL ............................................................................................. ii 
LEMBAR PENGESAHAN SKRIPSI ................................................................... iii 
LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT ........................ iv 
ABSTRAKSI ......................................................................................................... v 
ABSTRACT .......................................................................................................... vi 
KATA PENGANTAR .......................................................................................... vii 
DAFTAR ISI ......................................................................................................... ix 
DAFTAR GAMBAR ......................................................................................... xvii 
DAFTAR TABEL ................................................................................................. xx 
BAB I   PENDAHULUAN ................................................................................... 1 
1.1 Latar Belakang ............................................................................................. 1 
1.2 Rumusan Masalah ........................................................................................ 16 
1.3 Batasan Masalah ........................................................................................... 17 
1.4 Tujuan Penelitian ......................................................................................... 18 
1.5 Manfaat Penelitian ....................................................................................... 19 
1.5.1 Manfaat Akademis .......................................................................... 19 
1.5.2 Manfaat Manajerial ......................................................................... 19 
1.6 Sistematika Penelitian .................................................................................. 20 
BAB II   TINJAUAN PUSTAKA ......................................................................... 22 




2.2 Manajemen Pemasaran dan Pemasaran ....................................................... 24 
2.3 Strategi Pemasaran ....................................................................................... 26 
2.4 Penerapan Teknologi Perbankan .................................................................. 29 
2.5 Financial Technology ................................................................................... 31 
2.5.1 Pengertian Financial Technology ................................................... 32 
2.5.2 Bagaimana Terjadinya Financial Technology ................................ 33 
2.5.3 Dasar Hukum Penyelenggaraan Financial Technology di Indonesia
 ........................................................................................................ 33 
2.5.4 Keuntungan dari Financial Technology ......................................... 33 
2.5.5 Dampak yang Ditimbulkan dari Financial Technology ................. 34 
2.5.6 Peran Financial Technology dalam Sistem Pembayaran ............... 34 
2.5.7 Peran Regulator dalam Membuat Peraturan Terkait FinTech ........ 35 
2.5.8 Peran Bank Indonesia dalam Menjaga Ketertiban Lalu Lintas 
Pembayaran Terkait FinTech .......................................................... 35 
2.5.9 Bentuk Inisiatif Bank Indonesia Terkait FinTech .......................... 36 
2.6 Trust in Financial Technology ..................................................................... 37 
2.7 Data Security ................................................................................................ 38 
2.8 Value Added ................................................................................................. 41 
2.9 FinTech Promotion ...................................................................................... 42 
2.10 User Design Interface .................................................................................. 43 
2.11 Intention to Adopt FinTech .......................................................................... 44 
2.12 Kerangka Pemikiran ..................................................................................... 46 




2.14 Penelitian Terdahulu .................................................................................... 47 
BAB III   METODE PENELITIAN ...................................................................... 51 
3.1  Profil Perusahaan ......................................................................................... 51 
3.2  Metode Penelitian ......................................................................................... 55 
3.3  Ruang Lingkup Penelitian ............................................................................ 59 
3.3.1  Target Populasi ............................................................................... 59 
3.3.2  Sampling Frame .............................................................................. 60 
3.3.3  Sampling Techniques ..................................................................... 61 
3.3.4  Sampling Size ................................................................................. 63 
3.3.5  Sampling Process ............................................................................ 63 
3.3.5.1  Sumber Pengumpulan Data ......................................... 63 
3.3.5.2  Prosedur Pengumpulan Data ....................................... 65 
3.4  Prosedur Penelitian ....................................................................................... 67 
3.5  Periode Penelitian ......................................................................................... 69 
3.6  Identifikasi Variabel Penelitian .................................................................... 69 
3.6.1  Variabel Eksogen ............................................................................ 69 
3.6.2  Variabel Endogen ........................................................................... 70 
3.6.3  Variabel Teramati ........................................................................... 70 
3.7  Definisi Operasional Variabel ...................................................................... 71 
3.8  Teknik Analisis ............................................................................................ 79 
3.8.1  Analisis Deskriptif .......................................................................... 79 
3.8.2  Analisis Kuesioner .......................................................................... 80 




3.8.3.1  Uji Validitas ................................................................ 82 
3.8.3.2  Uji Reliabilitas ............................................................ 85 
3.8.4  Structural Equation Model .............................................................. 85 
3.8.4.1  Kecocokan Keseluruhan Model (Overall of Fit) ......... 88 
3.8.4.2  Kecocokan Model Pengukuran (Measurement Model 
Fit) ............................................................................... 89 
3.8.4.3  Kecocokan Model Struktural (Structural Model Fit) .. 90 
3.9  Model Pengukuran ....................................................................................... 95 
3.10  Model keseluruhan ....................................................................................... 97 
3.11  Koefisien Determinasi .................................................................................. 97 
BAB IV   ANALISIS DAN PEMBAHASAN ...................................................... 98 
4.1  Deskripsi Hasil Penelitian ............................................................................ 98 
4.1.1 Profil Responden ........................................................................... 98 
4.1.1.1 Profil Responden Berdasarkan Usia ........................... 98 
4.1.1.2 Profil Responden Berdasarkan Jenis Kelamin ............ 99 
4.1.1.3 Profil Responden Berdasarkan Domisili ................. 100 
4.1.1.4 Profil Responden Berdasarkan Pengeluaran Bulanan
 ................................................................................. 101 
4.1.1.5 Profil Responden yang Merupakan Nasabah BCA . 102 
4.1.1.6 Profil Responden yang Merupakan Pengguna Sakuku
 ................................................................................. 103 
4.1.1.7 Profil Responden Berdasarkan Aplikasi Financial 




4.1.1.8 Profil Responden Berdasarkan Aplikasi Financial 
Technology yang Paling Sering Digunakan ............ 105 
4.1.1.9 Profil Responden Berdasarkan Keperluannya Dalam 
Menggunakan Aplikasi Financial Technology ........ 106 
4.1.1.10 Profil Responden Berdasarkan Alasannya Dalam 
Menggunakan Aplikasi Financial Technology ........ 107 
4.1.1.11 Profil Responden Berdasarkan Asal Pengambilan 
Datanya .................................................................... 109 
4.1.2 Analisa Deskriptif ....................................................................... 110 
4.1.2.1 Data Security ........................................................... 111 
4.1.2.2 Value Added ............................................................ 114 
4.1.2.3 User Design Interface .............................................. 116 
4.1.2.4 Customer’s Trust ..................................................... 119 
4.1.2.5 FinTech Promotion .................................................. 121 
4.1.2.6 Intention to Adopt FinTech ..................................... 124 
4.2  Uji Instrumen ............................................................................................ 127 
4.2.1 Pre-Test ....................................................................................... 127 
4.2.1.1 Uji Validitas Pre-test ............................................... 127 
4.2.1.2 Uji Reliabilitas Pre-test ............................................ 129 
4.3  Model Pengukuran .................................................................................... 131 
4.3.1 Variabel Data Security ............................................................... 131 
4.3.1.1 Analisis Validitas Variabel Data Security ............... 131 




4.3.2 Variabel Value Added ................................................................ 133 
4.3.2.1 Analisis Validitas Variabel Value Added ................ 133 
4.3.2.2 Analisis Reliabilitas Variabel Value Added ............ 134 
4.3.3 Variabel User Design Interface .................................................. 135 
4.3.3.1 Analisis Validitas Variabel User Design Interface .. 135 
4.3.3.2 Analisis Reliabilitas Variabel User Design Interface
 ................................................................................. 136 
4.3.4 Variabel Customer Trust ............................................................ 137 
4.3.4.1 Analisis Validitas Variabel Customer’s Trust ......... 137 
4.3.4.2 Analisis Reliabilitas Variabel Customer’s Trust ..... 138 
4.3.5 Variabel FinTech Promotion ...................................................... 139 
4.3.4.1 Analisis Validitas Variabel FinTech Promotion ...... 139 
4.3.4.2 Analisis Reliabilitas Variabel FinTech Promotion .. 140 
4.3.6 Variabel Intention to Adopt FinTech ......................................... 141 
4.3.6.1 Analisis Validitas Variabel Intention to Adopt FinTech
 ................................................................................. 141 
4.3.6.2 Analisis Reliabilitas Variabel Intention to Adopt 
FinTech .................................................................... 143 
4.4  Analisa Kecocokan Keseluruhan Model ................................................... 143 
4.5  Analisis Hubungan Kausal ........................................................................ 145 
4.6  Interpretasi Hasil ....................................................................................... 151 




4.6.2 Pengaruh Customer’s Trust terhadap Intention to Adopt FinTech
 .................................................................................................... 152 
4.6.3 Pengaruh Data Security terhadap Customer’s Trust .................. 152 
4.6.4 Pengaruh User Design Interface terhadap Intention to Adopt 
FinTech ....................................................................................... 153 
4.6.5 Pengaruh FinTech Promotion terhadap Intention to Adopt FinTech
 .................................................................................................... 153 
4.6.6 Pengaruh Data Security terhadap FinTech Promotion ............... 154 
4.6.7 Pengaruh Value Added terhadap FinTech Promotion ................ 154 
4.6.8 Pengaruh User Design Interface terhadap FinTech Promotion .. 155 
4.6.9 Pengaruh Data Security terhadap Intention to Adopt FinTech .. 155 
4.6.10 Pengaruh Value Added terhadap Customer’s Trust ................... 155 
4.6.11 Pengaruh User Design Interface terhadap Customer’s Trust ..... 156 
4.6.12 Pengaruh FinTech Promotion terhadap Customer’s Trust ......... 156 
4.7  Implikasi Manajerial ................................................................................. 157 
4.7.1 Upaya dalam meningkatkan efek data security terhadap intention to 
adopt fintech ............................................................................... 157 
4.7.2 Upaya dalam meningkatkan efek value added terhadap intention to 
adopt fintech ............................................................................... 158 
4.7.3 Upaya dalam meningkatkan efek user design interface terhadap 
intention to adopt fintech ............................................................ 161 
4.7.4 Upaya dalam meningkatkan efek data security terhadap customer’s 




4.7.5 Upaya dalam meningkatkan efek data security terhadap fintech 
promotion ................................................................................... 163 
4.7.6 Upaya dalam meningkatkan efek value added terhadap customer’s 
trust ............................................................................................. 164 
4.7.7 Upaya dalam meningkatkan efek value added terhadap fintech 
promotion ................................................................................... 165 
4.7.8 Upaya dalam meningkatkan user design interface terhadap 
customer’s trust .......................................................................... 166 
4.7.9 Upaya dalam meningkatkan user design interface terhadap fintech 
promotion ................................................................................... 167 
4.7.10 Upaya dalam meningkatkan efek customer’s trust terhadap 
intention to adopt fintech ............................................................ 168 
4.7.11 Upaya dalam meningkatkan efek fintech promotion terhadap 
customer’s trust .......................................................................... 169 
4.7.12 Upaya dalam meningkatkan efek fintech promotion terhadap 
intention to adopt fintech ............................................................ 170 
BAB V   KESIMPULAN DAN SARAN ........................................................... 172 
5.1 Kesimpulan ............................................................................................... 172 
5.2 Saran ......................................................................................................... 175 
5.2.1 Saran Bagi Perusahaan ............................................................... 175 
5.2.2 Saran Untuk Penelitian Selanjutnya ........................................... 177 
DAFTAR PUSTAKA ........................................................................................ 179 







Gambar 1.1 Tampilan Website Bareska ........................................................... 3 
Gambar 1.2 Iklan CekAja.com ......................................................................... 4 
Gambar 1.3 Tutorial CekAa .............................................................................. 5 
Gambar 1.4 Tampilan Layar Go-Pay ................................................................ 6 
Gambar 1.5 Banner Iklan Go-Pay ..................................................................... 7 
Gambar 1.6 Logo OVO ..................................................................................... 8 
Gambar 1.7 Logo Dana ..................................................................................... 9 
Gambar 1.8 Logo LinkAja! ............................................................................... 10 
Gambar 1.9 Logo Jenius ................................................................................... 11 
Gambar 1.10 Banner Sakuku .............................................................................. 11 
Gambar 2.1 Kerangka Pemikiran ...................................................................... 45 
Gambar 3.1  Struktur Organisasi PT Bank Central Asia ................................... 51 
Gambar 3.2  Research Design ............................................................................ 56 
Gambar 3.3  Sample Designing Process ............................................................ 59 
Gambar 3.4  Tahapan Proses SEM .................................................................... 88 
Gambar 3.5  Struktural Model ........................................................................... 98 
Gambar 4.1 Profil Usia Responden ................................................................... 98 
Gambar 4.2 Profil Responden Berdasarkan Jenis Kelamin .............................. 99 
Gambar 4.3 Profil Responden Berdasarkan Domisili .................................... 100 




Gambar 4.5 Profil Responden yang Nasabah BCA ....................................... 102 
Gambar 4.6 Profil Responden yang Pengguna Sakuku .................................. 103 
Gambar 4.7 Profil Responden Berdasarkan Aplikasi Financial Technology yang 
Dipakai ....................................................................................... 104 
Gambar 4.8 Profil Responden Berdasarkan Aplikasi Financial Technology yang 
Paling Sering Digunakan ............................................................ 105 
Gambar 4.9 Profil Responden Berdasarkan Keperluannya Dalam Menggunakan 
Aplikasi Financial Technology ................................................... 106 
Gambar 4.10 Profil Responden Berdasarkan Asal Pengambilan Datanya ....... 109 
Gambar 4.11 Path Variabel Laten Data Security ............................................. 131 
Gambar 4.12 Path Variabel Laten Data Security (Standarized Solution) ........ 132 
Gambar 4.13 Path Variabel Laten Value Added .............................................. 133 
Gambar 4.14 Path Variabel Laten Value Added (Standarized Solution) ......... 134 
Gambar 4.15 Path Variabel Laten User Design Interface ................................ 135 
Gambar 4.16 Path Variabel Laten User Design Interface (Standarized Solution)
 .................................................................................................... 136 
Gambar 4.17 Path Variabel Laten Customer’s Trust ....................................... 137 
Gambar 4.18 Path Variabel Laten Customer’s Trust (Standarized Solution) .. 138 
Gambar 4.19 Path Variabel Laten FinTech Promotion .................................... 139 
Gambar 4.20 Path Variabel Laten FinTech Promotion (Standarized Solution) 140 
Gambar 4.21 Path Variabel Laten Intention to Adopt FinTech ....................... 141 
Gambar 4.22 Path Variabel Laten Intention to Adopt FinTech (Standarized 




Gambar 4.23 Analisis Hubungan Kausal ......................................................... 145 
Gambar 4.24 Ilustrasi Konten Promosi Sakuku ............................................... 163 
Gambar 4.25 Ilustrasi Konten Sakuku Terkait Value Added ........................... 166 
Gambar 4.26 Ilustrasi Konten Promosi Dalam Upaya Meningkatkan Efek User 











Tabel 2.1  Penelitian Terdahulu ..................................................................... 47 
Tabel 3.1  Definisi Operasional ...................................................................... 71 
Tabel 3.2  Uji Validitas .................................................................................. 83 
Tabel 4.1 Profil Responden Berdasarkan Aplikasi Financial Technology yang 
Dipakai ....................................................................................... 104 
Tabel 4.2 Profil Responden Berdasarkan Alasannya Dalam Menggunakan 
Aplikasi Financial Technology ................................................... 107 
Tabel 4.3 Tabel Kriteria Penilaian .............................................................. 110 
Tabel 4.4 Penilaian Responden Terhadap Data Security ........................... 111 
Tabel 4.5 Penilaian Responden Terhadap Value Added ............................ 114 
Tabel 4.6 Penilaian Responden Terhadap User Design Interface .............. 116 
Tabel 4.7 Penilaian Responden Terhadap Customer Trust ........................ 119 
Tabel 4.8 Tanggapan Responden Terhadap FinTech Promotion ............... 121 
Tabel 4.9 Tanggapan Responden Terhadap Intention to Adopt FinTech ... 124 
Tabel 4.10 Tabel Uji Validitas Pre-Test ....................................................... 127 
Tabel 4.11 Tabel Uji Reliabilitas Pre-Test ................................................... 120 
Tabel 4.12 Analisis Reliabilitas Variabel Data Security .............................. 132 
Tabel 4.13 Analisis Reliabilitas Variabel Value Added ............................... 134 
Tabel 4.14 Analisis Reliabilitas Variabel User Design Interface ................. 136 




Tabel 4.16 Analisa Reliabilitas Variabel FinTech Promotion ...................... 140 
Tabel 4.17 Analisa Reliabilitas Variabel Intention to Adopt FinTech ......... 143 
Tabel 4.18 Analisis Kecocokan Model ......................................................... 144 
Tabel 4.19 Analisis Hipotesis ....................................................................... 146 
 
 
